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Job Opportunity:

Community Marketing Manager
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Position Type: Full time, one year contract, with likelihood of becoming permanent

Salary: $40,000 

About Techsoup Canada

Looking for something different where you can apply your skills and make a difference in the world? Techsoup Canada is a project of Centre for Social Innovation, ITAC and Compumentor, funded by the Ontario Trillium Foundation that helps other nonprofits acquire and use technology to better serve their missions. Through the Techsoup Stock program and the Techsoup Canada website to be launched this winter, nonprofits will find a broad range of software donated by leading tech companies such as Microsoft, Cisco, Symantec, Intuit, and Adobe, along with content and community forums targeted specifically at a nonprofit audience. In 2006 alone, TechSoup Stock distributed 799,000 products to 32,000 nonprofits in the United States and Canada, resulting in approximately $197million in net realized savings to the nonprofit sector.

About the Community Marketing Manager for Techsoup Canada

The community marketing manager is passionate about the role of technology in the nonprofit sector and has the sales and marketing experience to bring this project to life. A wiz with online tools, the community marketing manager will be the driving force behind marketing and outreach for Techsoup Canada to ensure reaching projected sales and outreach targets.

The Work Responsibilities:

· Take the lead in getting marketing campaigns produced and implemented, and develop ways of improving efficiency and effectiveness of campaigns

· Plan and coordinate Techsoup Canada’s participation in conferences, workshops and networking events; administer capacity building workshops, live and online; working with partners to schedule, coordinate and promote events.

· Developing systems to effectively support the customer service team, including maintaining a marketing activity plan, producing relevant contact lists, accurate product information and compelling marketing materials;

· Proactively producing Marketing campaign analyses and recommendations for campaign refinement in the future; and

· Developing deeper knowledge of lead generation techniques, web marketing, list selection/development.

· With the management team, work to ensure the long-term sustainability of the program

· Other work as directed

The Fun Responsibilities include:

· Connecting people and ideas 

· Meeting people and making friends

· Building social networks

· Capturing and telling stories

· Creating a culture of openness and sharing

The ideal candidate will have:

· A university or college degree or certification in marketing or equivalent experience; 

· Two to three years of entry level marketing experience;

· Experience and knowledge of the nonprofit and charitable sector in Canada

· Bilingual in both English and French a definite asset;

· Understanding of the use of web 2.0 applications for online communication and outreach

· Ability to build strong relationships by motivating and inspiring a variety of constituents (corporations, charities, schools, and technology volunteers);

· Excellent online, telephone, and face-to-face communication skills;

· Dynamic, outgoing personality;

· Excellent writing, research and editing skills;

· Proven capacity to innovate and problem-solve within restricted resources;

· Ability to manage multiple projects, work as part of a team, work effectively under pressure, and meet deadlines

· Some travel might be required

· Willingness to do whatever it takes…Zero attitude!!

You must be able to think outside of the box, be creative and innovative at creating online marketing campaigns and outreach activities. 

This position offers the right candidate an excellent opportunity to help create something incredible, meeting tons of amazing people and make technology fun and accessible to nonprofits across Canada. It is ideally suited for someone who would like to begin working in and with the nonprofit sector in Canada and brings a experience in marketing. Techsoup Canada is an incubated project of the Centre for Social Innovation. 

We are an equal opportunity employer and strongly support applications from diverse backgrounds and communities.

Submit your cover letter and resume by Friday, Sept 19, 2008 to: 

Jane Zhang,  Program Manager

Techsoup Canada

@ Centre for Social Innovation

215 Spadina Ave, Suite 120

Toronto, ON  M5T 2C7

jane@techsoupcanada.ca
For more information about Techsoup or Techsoup Stock visit: www.techsoup.org.

For more information about CSI visit: www.socialinnovation.ca. 

